How to analyse and interpret non-fiction 
(news article, speech, blog etc.)
START by reading the text and looking up the words you don’t understand. Then write down your first impression in a few lines.

Note down (briefly):

What type of text is it? (article, advert, speech, blog, etc.)
When is the text from?

What is the theme of the text?
Who has written the text?
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What media is it from/presented in? 

NOW you have to decide, which parts of the text that you find important. This may be because they are hard to understand, vital to your interpretation, or just generally interesting.

The parts you may decide upon are the following:

The speaker
- What is the speaker’s background? (family, education, occupation, religious or political point of view, age, sex, other important characteristics)
To whom is the person speaking?
- Who is the target group?
- What is the typical reader’s background?

What is actually said?

- Try to find some key words in the text or give each paragraph a headline.

- Try to summarize the text in a hundred words for a person who has not read it.
What are the characteristics of the text?

- What characterizes the style of the language (e.g. formal, colloquial, emotional, factual etc.)
- Does the text go straight to the point or is there a build up?

- Is there a distinct use of certain word classes? (e.g. adjectives, pronouns) 

- Are specific lexical fields used to convey the message (words that belong to the same semantic group)?
- Does the text use figurative language (e.g. imagery, metaphor, simile, contrast)?

- What tone is expressed in the text? (e.g. humorous, sarcastic, matter-of-fact, serious, etc.)
- Does the text use quotations? (If so, by whom and for what purpose?)

- Selection of material: what has been included and what has been left out?
- Are there illustrations? (If so, what are their relation to the text?)
- Is the subject presented in a balanced and fair manner, or is it biased? 
What rhetoric (rhetorical devices) does the writer use to influence the reader?
- What appeal forms does the text use? (i.e. logos, ethos, pathos)
- Are there rhetorical questions? 

- Does the text use repetitions?

- What arguments does the text use? And are they weak or strong? 
What is the writer/speaker’s intention?
- Does (s)he want to argue, discuss, convince, educate, inform, instruct, prove? Does (s)he succeed?
- Are there special circumstances for the text? And have these circumstances influenced the text?
What is the medium?
- Where does the text appear? (Newspaper, tabloid, magazine, internet, book)
- Does the medium limit or help the text in any way?

- When was the text published and what medias where available at that time?
- What is the moral of the text, or what has the writer tried to tell the reader through the text?

- Does the writer intend to entertain, educate, or influence the reader?

How reliable is the text?
- Is the text of current interest or out-dated?
- Is the topic relevant (to you)?

- Is the text clear/direct?

- Do you find the text and the arguments reliable or unreliable? Why, why not?

- Does the text hold water if you compare it with other information on the topic?

- Where you convinced by the text? Why, why not?

Title

- What is the link between the title and the topic of the text?

- Does the title create expectations about the text? Arouse curiosity? Suggest an opinion?

- Does the title make sense compared to the text or is it exaggerated?

Other texts

- Can you relate the text to other texts with the same or similar theme, circumstances, topics?

- What are the similarities and differences?

- Which do you prefer and why?

Keep in mind that you always need to have a reason for why you decide to work with the different parts. You don’t just do it because it is part of the model of how to interpret a text. You must be able to explain your focus.
You may end your analysis with a short comment on how successful you think the text/its author has achieved its purpose.

Most importantly, you have to explain the EFFECT of these observations. Let the reader know what they show about the text, its purpose, the writer or speaker, the target group, the circumstances.
