
Observation:
American vs.
British English

For help, use an advanced learner's dictionary.
SPELLING

1. Thewords "curb", "savior" and "story" (etage) from the text åre
spelt differently in British English. How?

2. Words like "realize" and "fertilize" (also from the story) åre
usually spelt differently in British English. How?

3. There åre many other spelling differences between American
and British English. For instance, howdo British people spellthe
American words color, humor, behavior, theater. kilometer.
catalog and dialogl

VOCABULARY

1. Dominick eats "fries" in the story, and Thomas is taken to an
emergency room". What åre these things called in Britain?

2. Other specifically American words (or words that have a special
meaning in American English) include apartment, elevatortruck
gas (benzin), sidewalk, freeway, pants, rain coat, sneakers.
potato chips, c/iec<: (regning), grade (karakter), mailman, trash
ean private school. public scAoo/and national holiday. What
words do British people use instead?

3. Write sentences with the words above {fries, emergency room,
apartment, etc. ) or with their British equivalents - depending on
what kind of English you preferto use in genaral.

PRONUNCIATION

1. How åre words like "can't", "secondary" and "library" (again
from the text) pronounced in the USA, and how åre they
pronouncadintheUK?

2. Also try to pronounce the words half, glass, tomato, Francs.
secreta^ military, dictionary anå laboratorym the two types of
English. Do you hear any general differences?

3. In pairs, write a one-page story with as manyofthe above words
as possible (can't secondary, half, glass, etc.) or otherwords that
åre pronouncsd differently in the two types of English.

4. Record_yourselves reading the text in an American version and
then a British one.

5. Find or create digital images thatfitthe story.
6. Turn your recording and pictures into a podcast (see the writing

exercise on p. 26) and share itwith yourclassmates in a forum'
they have access to.
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'figure tal
bleak trist, dyster
re'flect afspejle

'impact effekt
ex'tend strække sig
boacdroom direktionslokale

se'vere svær stærk

disa'bility handicap

'advocate tasmand

ex'tent omfang

launch søsette

aim stile efter

"The figures paint a bleak picture that reflects a Britain where
mental health problems ean stop you geUing a job, having social
interaction and getting on with life because they åre so stigmatised."

The study suggests that the impact of stigma extends well
beyond the boardroom and shop floor. s

People åre four times more likely to
break ofF a romantic relationship if
their partner is diagnosed with severe
depression than if they develop a
physical disability. [...]

Tom Bayliss, who has had depression and is an advocate for the
Tune to Change campaign, says the public needs to be made aware of
the extent ofdiscrimination against people with mental health problems.

"I'm Asian, I'm gay, and I have faced discrimination - but not
for the reasons most people think," he says. "It was actually when I
got depression that I faced most discrimination.

l think it's fantastic we have come so far as a society - in many
ways, become less discriminatory - but we have a long way to go on
mental health. For me, it's been the biggest taboo."

The Time to Change campaign, launched last year with £16m
from the Big Lottery Fund and £2m from Comic Relief, aims to
reduce by 5% the discrimination directed towards people with
mental health problems by 2012.

Comprehension 1. What survey has been carried out? Who commissioned it?

2. Whatwerethe tindings ofthesurvey?

3. Who is Tom Bayliss? How does he use his own life to illustrate
thesurvey tindings?

4. What change does the Time to Change campaign hope to
achieve?

Analysis

(7)

Discussion

Parallels

Writing

($)
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Pictures For help and inspiration, see -Pictures" and "Non-Fiction Texts" in "Analysis Angles".
1. Howdoesthe poster from Bring Change2 Mind belowtryto get

its anti-stigma message across? Among other things, consider
the model that has been chosen, his facial expression and
clothes, the waythe photograph has been manipulated, and the
point of view from which the text in the top part is written. Also,
what does the poster appeal most to in terms of rhetorical modes
- ethos, pathos or logos?

2. Do you find the poster effective? Why/why not?

3. In fiairs, think of another group of people that is aften stigmatized
and create a poster før a campaignthat fights their stigma. You
may use any material or medium thatyou have access to. The
only formal requirementisthatyou include sometext

4. Split up, eachwith a copy ofyour poster, and circulate in class
talking to one or two classmates at a time. You should telt tham
whyyour campaign is importantand askthem whethBrtheyfind
yoLr poster effective.

l'm dealingwith don't help
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Poster fiom Oxford Health NHS Foundation Trust, associated with the British
Time to Change campaign that fights the stigma of mental Uhiess


