Module 3
Trump and climate change 


1. Pre-reading, pairwork
https://www.theguardian.com/environment/2025/may/01/trump-air-climate-pollution-regulation-100-days 
A. Take notes to how Trump stands on the issues below:
 
	Topic
	Trump

	Executive orders regarding climate change
	

	 
Paris Climate Agreement
	

	The coal industry
	

	Fossil fuels
	

	Solar energy
	

	Trump’s Environmental Protection agency
	

	
	


 
B. Which kind of words are used in the article to describe Trump’s relationship with the environment?
 
C. Try to make a semantic field with the title “Trump and the environment” and find out which words are used to describe this semantic field. Do you see any bias in the wording of the topic?  Which kind of political bias does the Guardian often have?




Useful links:
Semantic fields
https://everyoneishere.systime.dk/?id=162 
 
Bias
https://mediabiasfactcheck.com/ 

 3. Product
When you have taken notes, you must create an ai generated song about Trump’s views of the climate debate. Be precise when prompting your chosen Ai generator. You could use the following website to create your song: https://www.udio.com/

Module 4
Business and Climate change
Study the article below and answer the questions below:
Beating The Retreat On Sustainability A Losing Strategy For U.S. Business, Forbes, 1 July 2025. 
https://www.forbes.com/sites/anjalichaudhry/2025/07/01/beating-the-retreat-on-sustainability-a-losing-strategy-for-us-business/ 


1. Why is sustainability out of favor in the US and how has it impacted businesses’ sustainability pledges? 


2. How do the companies which focus on sustainability perform compared to the companies which focus less on sustainability?


3. Describe the relationship between investors and sustainability 

4. Which demographics take the highest interest in sustainability?


5. Describe Us consumers’ relationship with sustainability:


6. How can sustainability affect employee engagement and supply chains?





Øvelse kongruens
Hvad er kongruens?
Indsæt verballedene i den korrekte form, så der er overensstemmelse mellem subjekt og verballed i nedenstående tekst i nedenstående gaps (ved prikkerne). For at kunne afgøre bøjningen af verbet skal du finde subjektet i sætningen.
Eksempel: linje 2 Business= subjekt dvs. 3. person singularis og derfor skal to be bøjes i 3. person singularis= is.

Total U.S. consumer spending hit $16.29 trillion in Q1 2025- an all-time high since records began in 1947. Business ….(to be)clearly booming and purchasing power remains strong. But it ….(to be) time to ask: what do today’s consumers really value? While skeptics long believed consumers wouldn’t pay more for sustainability, that’s changing fast. A 2024 PwC survey found that despite inflation and cost-of-living concerns, U.S. consumers …(to be)willing to pay nearly 10% more for sustainable products.
65% of Americans … (to say)they would pay more for gas if it came with carbon offsetting. And it’s not just talk. McKinsey and Nielsen research…. (to show)products with ESG-related claims grew 28% cumulatively over five years, compared to 20% for products without such claims. You may wonder if political affiliation … (to play)a role, but a Propel survey … (to show)that consumers …. (to be)supporting sustainable brands across the political spectrum.



Module 5
Analysis of Amazon ad; Amazon is committed to building the future of energy
https://www.youtube.com/watch?v=1T9JwvK3swY 

Module 5
Analysis of Amazon ad; Amazon is committed to building the future of energy
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The rhetorical pentagram
	
	Comprehension/analysis
	Example:

	Sender
	Who is the sender?
How do you know?
Which channel has been used and why?
	

	circumstances
	· Which channel was used for the ad?
· When?
· Why is the ad being shown at that particular time?
	

	Language
	 
	
 
 

	Subject:
	 
	

	Audience
	Who is the intended receiver?
How is that visible in the ad/commercial?
	

	Message
	 
	


 
 
0. Sender: 
· Who is the sender?
· Is the sender known/famous or not known to the audience ?
· Does the sender have credibility?
1. Circumstances: (The circumstances of the ad)
· Where is the ad shown?
· When?
· Why is the ad made at that particular time?
2. Language: (What style of language is used?)
· Does the speaker use complicated or simple language?
· Does the speaker use the three modes of persuasion?
· Does the speaker use other rhetorical devices?
· Does the language correspond to the audience, the circumstances and the topic?
3. Subject: (What is the subject of the speech?)
· Is the subject a well-known topic for the audience?
· Is the subject controversial, emotional, logical?
· Is the subject difficult for the audience to comprehend?
4. Audience: (Who is the intended audience?)
· Is the intended audience people who know about the subject beforehand?
· What is the primary age group, occupation etc. of the audience?
 
 
 
Advertisement – picture analysis: 
	
	Example

	How would you describe the genre of the advertisement (lyric, narrative or informative)
https://hbdansk.systime.dk/?id=227#c1122 
	
 

	Analyze the argumentation (Toulmin’s model  of argumentation and types of arguments) https://theenglishhandbook.systime.dk/?id=168#c433
https://theenglishhandbook.systime.dk/?id=168#c449
	 






	Which elements in the picture contribute to telling a story?
	

	What is the setting, if there is any?
	

	What is central in the picture and why?
	

	Is there a visible logo and what is the effect?
	

	Are other visual techniques used such as: colour https://theenglishhandbook.systime.dk/?id=175#c878  
light (low key or high key lightning) https://theenglishhandbook.systime.dk/?id=175#c878 
facial expressions, 
 
cinematic techniques etc. https://theenglishhandbook.systime.dk/?id=175#c880 ( Please pick two or three and explain the effect)
 
What are their purpose and effect?
	



 

 

	Which mode of persuasion is the most predominant?
	

	Analyze the tone in the advertisement (humorous, educational, nostalgic etc.)
	


 
Module 6
Compare Amazon is committed to building the future of energy, 2025 https://www.youtube.com/watch?v=1T9JwvK3swY   with Alexa let’s get sustainable ad, 2021 https://www.youtube.com/watch?v=aRUVVvk4X7U 
 Find Similarities and differences:
 
	 
	Alexa let’s get sustainable, 2021
	Amazon committed is committed to building the future of energy, 2025.

	Genre
	 
	 

	Target audience
	
	

	Types of arguments
and language
	
 
 
	 

	Modes of persuasion
	
	

	Cinematic techniques
	 
	

	Claim:
Data:
 
Message
	
	

	Language
	 
	

	Your own topic
	
	



