CSR and Eco‑Friendly Buildings - Velux
This worksheet is about how companies in the building industry use CSR (Corporate Social Responsibility) and how some projects might be examples of real sustainability – or brand washing. 
[image: Et billede, der indeholder Fast ejendom, ejendom, udendørs, bygning

AI-genereret indhold kan være ukorrekt.]
Key Vocabulary
CSR (Corporate Social Responsibility) – virksomheders samfundsansvar
sustainability – bæredygtighed
eco‑friendly – miljøvenlig
greenwashing – når en virksomhed udgiver sig for at være bæredygtig uden at være det
carbon footprint – CO₂‑aftryk
renewable materials – fornybare materialer
energy‑efficient – energieffektiv
VELUX – Building a Sustainable Future
VELUX, a Danish company known for its roof windows, has focused on sustainability for many years. They aim to make all their buildings carbon neutral by 2041. VELUX uses FSC‑certified wood and energy‑efficient glass to reduce the carbon footprint of homes. They also support forest projects to balance the CO₂ used in production. Some critics say that buying carbon offsets is not enough, but VELUX argues that real change takes time.
Before Reading
What do you know about sustainable buildings? Write 3–4 ideas below:
Comprehension Questions
Link: https://www.velux.com/what-we-do/sustainability
1. What are two ways VELUX tries to be more sustainable?
2. What does it mean that VELUX uses FSC‑certified wood?
3. Why is wood seen as a green material in construction?

Research and discussion:
1. Go to: Velux Sustainability . Find one CSR goal and explain it in your own words.
2. Do you think VELUX’s sustainability goals are realistic? Why or why not?
3. How can companies prove that their projects are truly eco‑friendly or sustainable?
4. Have you heard about any green building projects in Denmark? What do you think about them? 
Analyse Velux’s website – focus on the sustainability page: https://www.velux.com/sustainability
Use the English Handbook and answer the following:
https://theenglishhandbook.systime.dk/?id=147#c1337
1. Sender: Which company owns the website? What image does it want to create?
2. Target audience: Who is the website aimed at – customers, employees, investors or the public?
3. Purpose: Does the company want to inform, sell, recruit or improve its reputation?
4. Content: What information and messages are presented?
5. Language: Is the language formal, positive, persuasive or technical? Notice slogans and positive adjectives.
6. Visual elements: Analyse colours, photographs, videos, logo and layout. What do they communicate?
7. Modes of persuasion – how does the company use:
· Ethos: The company presents itself as trustworthy.
· Logos: It uses facts, figures or evidence.
· Pathos: It appeals to the audience’s emotions.
8. Evaluation: Is the website effective and credible for its target audience?
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